RECRUITING MARKET YOUR LOGIC
FALL 2025 Ao e eret e

Marketing & Creative Leaders



00 Contents

Greetings

About MCL

Activities

People

Join Us

Professor & Founder
President

Who We Are & What We Study
Vision & Values
Advisors & Achievement

Curriculum

Acting Roadmap

Reflection & Support System
Joint Project with Companies

Acting Members
Networking Activities
Alumni Interview
Alumni

Recruiting Process
FAQ

10
11

12
13
14
16

25
26




MCLZ} 2| g

7|ckE| . USLIC
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O1 Greetings
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02 About MCL

Who We Are.
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Vision & Values.

Vision

Make a professional global leader through marketing

Values

AN/ iy f Q
=
Innovative Logical .
Thinking Thinking Leadership Fun
Openness Structural Thinking Leader Joy in learning
Creativity Intellectual Thinking Communication Skill Human network

What We Study.

HIERARCHICAL

DIVISION ‘ MCL

STRATEGIC
LEVEL

TACTICAL
LEVEL

OPERATIONAL
LEVEL

PRODUCTION  MARKETING  FINANCE PERSONNEL
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DIVISION
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Advisors.

Achievement

Alumni Career

Colin’ s Green Founder & CEO

Bain & Company O|A}
OAE
McKinsey & Company

TR shelEY

EIAIMIA| Bl SH

2 me AE|E Y

ikl

ool
=0

McKinsey& Company

Tur Bostox
ConsvLTING GROUP

PG

MEDICAL COMPANIES

& MU AL St

DOOSAN B -1

@ LGz

SAMIL HAge

4% PwC Advisory|

sn?‘?e ceom KSREANAIR () mrarza
PSamsuncd c;‘.ls&m Y& SHINSEGAE
Quesis @ik
s & @ Lavzzz | OREAL
LOEIE  AMOREPACIFIC
NICEAI 8371748 {oldman @ NEXON
Google Queassa | o7 mmem
URLBA Bloomberg

GAMES

B® Microsoft

BAIN & COMPANY (©

c;‘.!

CHEILJEDANG

Press Releases

T

caAMPUEMN

CECI CAMPUS

metr®

B 5 7o

-3

FABE B IR

CAMPUS

o'"l' & 'l“!'

Awards
2020.07
201812
2018.08
2018.01
2017.11
2017.04
2016.11
2016.04
2016.02
2015.05
2014.07
2013.07
2012.11
2012.09
2012.08
2012.04
2012.02
2011.07
2011.06
2011.04
2010.07
2010.04
2010.03
2009.11
2009.09
2009.08
2009.07
2009.04
2009.03
2009.02
2008.12
2008.11
2008.09
2008.08

3M Korea X SKKU GBA OfH#|E!

Mark & Company SAFE!
AfTHHOT WIN 42

Google Korea A2
MTV Korea director

Acuvue Marketing Challenge %2444
KT 10GIGA Internet 328 Z|24=4

Johnson&Johnson Acuvue 22X @44

3Td 24

72tAlA OHHE

L'Oreal Brandstorm 2017 2nd Prize
KT it oto|C|of F2M |44t & EHafad

|'Oreal Brandstorm 2016 3rd Prize
3M dlAAof OFAE ofolC|of F=H

KT CHarY otociof S=H
SHEEY

SCHIY23l GFLP 15th 2|2t
A 18] U start—up Contest Wt

B

the| o

KETFAL

M 244
o & Ay

oH S EEP S El _ggﬁ ENESESVNS

7|ZHSHAAIY 010[C]|0] S2H Ol K| 22 S O|ArE
SHEAO|HZKI(KCP) LSt oto|C|of S=E 24010 |04
2012 L'Oreal Brandstorm National Final 3rd Prize

Ak QImEt o] sty HIZUA AZ SR

x| oA
Ed sy

FE-Z2(0F HI=L|A ofolC|of FEIthE| 24

FI0|AE ZF2 CHMA| CHEHANY 300mZHE QlA

P&G CEO Challenge &

ebay G market A 18] CHEHY Idea League 24
MBC ESPN CHEHM A XOAE 3278 hat

Alet7tE H| 23] ot oto|c|of
SOH[ELAZ|F = et =2
A 1035 S2Y MM cHeky
M| 52 Q7= Ciskd o
=A|IZS 00365 OAHIE %
Ml 303 MYrle gn S=H
M| 103 PHXtSA 22

o
=
E=4

_m
0

_._EJH A}

— Oo
ZoH oy
nZE0] BRW P44
2y
Clof B2H 7|8M 22 2
=Y

L'Oreal Estrat 9th MCL T2 semi—finalist, §t= 1, 4, 79|
J.P.Morgan At&|H 7| Competition 1st prize

M| 13 UNEPSH=9|#3]-
Al 143 AL| DREAMERS

AT BYLs B O
CHAMPIONSHIP =28%&

BAT H2fZ 27 (SHAPE OUR WORLD 2008) |2

Al
S
oA
L4
BN

TS

)(LDP

Ei

Y

t



8 Marketing & Creative Leaders

O3 Activities

Average Workload and Commitment.

Y2 MEZ 0|R0{X|= 0| OfELC,.
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.
Curriculum.
.
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Acting Roadmap. —)

1st Semester 2nd Semester Graduation / 3rd Semester
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Reflection.
SPRING 2025 HETtMIM

EDU Logical Thinking
Research Design
Problem Solving
Slide Writing
Simulation EDU
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Support System.
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04 People

Acting Members.

President Vice President
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Networking Activities.

Alumni Interview

| 3942 AlumniE DL} QIE|SE TIsH

H
Oisl =11 MCLO| B8t FLHEAE 0

M
1of

(TTReI

71E 33t MY 3lE2 242 HESL HE|Z XIFL
o ofx RS Zelolt] ofF 2E Tt 24 B
A
HA

\licrosoft

Alumni@| 7|¢H 7| EE EDU &

3% 2ol 71 A S 2t "ofl Alumnizt £
Advisor2A ZE5t0 7|gAA 0| 2st A
=l #EE MSsh Lt

(=2}
=
=]
=

O{EHIO|MEnte| mF

HAatof| Yal= MCL Z|CH #ALZ ActingZt AlumniZt 25
o} = ZAIE U= AlZHLICE

|

g'l_l
El
el



Alumni Interview.
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e
KAIST Z¥ 35t 04 nge

Boston Consulting Group

‘AMBERAMO| X1 HIS2| ASa ZUHE, MCL”

ZEHEE= 7|2l MEE O LI2 HEoR UXA|7|= WS Y= AELIC 0|8 fshi=
=25 AtD#ESEotL2l, FAHAE ot MIY o2t @AE HFoF gL MCL2 o[2{8t
XHEg MSot=dl 2R3t 2Hgs ZdaiFASLICH

RO 53 L5t ZQEILICE Y2 A= MHYES HASst= YYULICH EXEo| of
ol SLst HAMS X|LICI2tE, 01 DZof| A HPst= EAlo| wat Aits MAXIATEE 4 U
SLICL MCLE ‘A5 2 ¢t aidl JHS dstet=dl 2 =22 FELICH Session, 7| S|
off Zest ZulE2 FHlotl FES5S HSst= 1At |7 1Y A1 slsleEE S7] 0ol
A SOMEQI QAL ME HiHS HEE 4 JASLICE

MCLOIAMS] ZE2 UMY B2 SIY0A TRt iMNH2tE J7|2=0 2 =30 HELIct
O 1250l A, 0l218t =30| 67| IXIX| £ X 2 H2IHoME 280 28N F
2 0| Aol2t= AYLICHL O ZEE MCLe| A KA HIj FRISUE SRt HELICH
ExH
o 22 05 o=A

M= == 3oz, ofg| taUAE SH6H0F X 2HaRisUch 2 o MCLS 2tz
| MCLOIIM ZSRAELICE GAl MCLOIM RUE F 7HX|= Ees| Hoh= S|t &

Atsh=d| 22t ofL|2t YoM 2E sh= Hlole 2 =20| =2 JUEHT
X, ORI} HI=LA0] et FEPHRI Ols=E =Y 4~ AVMSLICE Hl ZHS=2! HMofA

=
MCLOJ2H ZE&l Ciotst Alo|A0] BHEt 22 Tolnt BRE S5 F2H0l o}

4
HI
o
e
0z
ol

= S 4 Qe ZiE BHSLICEH MCL
oMol HISS ol 2T} 250| FOjXl= P&GEHE SIAIAl AOIHS 4 USUE 2 S0
SLICH Q0] ZZBIXIRt B FHRHZS “T0AIE SIXIX| SH=CIB, MCLS EHAI0| Qlofof &
1°|L||:}'
=
— = s

M ZHEEIZS} 05 =84
M2 EXL

“EXRE SHS 4 Y= T, MCL

RTINS RiAle| TR MRBHILIZI D27t HoiAl Sie A2l 20| ATRISS Sx12 of

_ o=
LiZte2 3lAte] RS Y = LT SIXI2t MSFE J2{et SHAS JIXIL Efoft A=

=
ST 2ERXM0IM =71 A2 KAk= HALE SiX| §i=Chs AkegLict. Hagt ‘ofolr|
of EEES Soll ‘=2l o T2 o2 Ch50| LORE MCLOIAMS| ZE2 0fx0l 2tM=
= A 5]
— = =

2l5tnE of2f2el 2-E MCLo



Marketing & Creative Leaders

uxy
et S2/2<% 08 7|
AdHxt

‘PRSI Aol B 93t $5| ol Mey

b RIS o COfEA - 2o AL ofm BHEOIM stehELiol ufet <
2k 4 7| B0, 0] 47HXlofl ChEt KAIB] TREIE AITSRS WEE A2 R SN
ot

FY ZHIMS0| FH¥shs HY 2 0l 47kX|ol| chet Xjaletel Hast ChE
o U= MEYLCh 32|12 MCL2 0I5 7k Tt o5 3sh
o

oM HZE =~ U= =X 422 1 UEHC w2t o™ 2|

-l =
b BAET e CofEAl of ofiet 2elgtel =alXel gHE ohE 4 JUSFLICH
THES| FZRED OfL[2), R2l= of &7t M2 2XME, & ME9| 7|20 0|7 Euct 52
ot mioll F3IotX| RS ZE TET HAITHH, MCLE MBS, MAE B2 siEsSS 2o

e
KAIST Tkt 09 tHix
HIEA|AE|=

| 22 2= X2 ol SI3IE ZX|, ofL|™ ofofl CHE &#SS Xl 1
>

RIS SLICE TS TSI AZEL0E JHLSHE 2 AM oplEnk= ofzt AH2l7t A
o

FAoll= & = UAUKX(2E MCLO S0{R7 |2 2 24 QoM MY Zst MEb F sLAEL]
Ch MCL2 HIxE 712|018 XI&sh= AlZIE2| TTo] ofgLict 22lo| #z|ojoll M oiHIES] &
2ME QIX|Et 5EXIS0| ZQI &t5|QULICH EIEEE Nippleless, Marque Twelve, Socks Appeal
ZERI MCL2 £0]| Tol= ZHE Ctes ARISS| Z L ch

MCLOIM 0151 53 U= EIT S0 SUE Elsn ASE
2olAE 2Fs| AR A

4= AU 13 Brol 71317t oz
=)

HA e
ASCH I 7|5 StIELCE

QI7HS MCLOIM &l 2EliE

oo
El
Jor
[z
ic]
Il
o

AN
S

e
2
1o
N

ol
Fl'l:
Lo

\

1Al

o2 S=2/3H 06 CIEY|
Microsoft

d )

‘M E 9

2006, sty S0 28kt lst
20104, MCL &3]
2012, H20I0|TRATE FAUEE 0IAL

1SS 0|, Ml &2 Ml = g & AUSLICH
L2, ot 23 WClE FH(7F H{SUI?



16 Marketing & Creative Leaders

Alumni Members.

1st TOf2k

1st ZZI#&+ Founder 1st Z2EZE 1st 31T 8 e
KAIST MetZsl/ 2= x| 03 M) ol/3Y 05 KAIST 2238t 04 gai /43S 06 o 3 05
O[Ol AU E X} VC O A IBK £XI5H Evermount Capital Management SHXIS AL KEFICO ZY2AE POSCO

—

1st =G 1st 2HR0| st 0]21F 1st O|X|2 1st Z2F

M K71 ZY 01 Mt 2|8+ 06 M Y2 05 olstoich £2 04 N ZEAR/ZY 04
S0M0jE| HmA SFH228 LHE O scay

H
2nd 0|4+ 2nd HA¥ 2nd ZeE 2nd #53 2nd #Mst 2nd goIF
Dt ZS/AZ 04 olgtoic QIFAIZ/01ZAt 05 KAIST ZX158 04 KAIST ‘4 5t8t388t 05 olsfoich Z2/F0EE 05 3 7S 04
LGIE AtiziRL7 oM S HYSA HERE 7|2 MD S8 HEOIA 2oIAYZ= DR LG 42 oEgdE AlMol=

2nd MR 2nd EFH 3rd ez 3rd RAlo 3rd MxE 3rd 297

Math 22/2% 06 olsfoich AIZXIE/Z 06 KAIST AeiZ81/BEP 04 Mz 2% 07 Zeith Zgstt 07 olfoich ol=xI=/ZY 06
A nAZHRRIE LG Mxt CTO 718712 AE2|0| 20k SHNEZ als/PM 71712 mo| SIS 0Hsin RS mAlsE

28t ma

~

=
3rd QHLEE 3rd 0I52| 3rd Y2x| 3rd ZRRY 4th 2T

SMch AL 05 Nyl 22/4288 05 Med 92 05 stol5 o2z 07 ot 2 04

P20t HYZE SBS Eellxm2 oMl Soh7tc Lo oEE SEf2tolofa] T27|2] 43/CS0

4th TxIE 4th ZojLt 4th 228 4th BrEM 4th 0|52 4th o]g
T2t ZY 05 S 2 08 olgtoic 2% 08 Meti 2 04 M of5t 04 M H2/8% 06
ozl |xoE 18 SKOIX| H2teg=s UK HEAIRA (®) 2232(0f, AYs|AIel ERIOIENELA LG M7z




Marketing & Creative Leaders 17

4th Ol3H= 4th B8 sm 7'§}°I 5th O|&# 5th 4&7| 5th Z2x|

olstoich E&2/4% 05 e} 22 05 D2 A%F/&st 05 M2t AH|XYZAH 06 ol&toic Z 06
SKAEOLMD H|E} Client Partner SKea|E ZETA AMAEHY EHZ2HE Goethe University master

program AA} &

5th 282| Sth A1FH|

5th O|'HZ 6th 214}
SN MRS/ EE 06 a2k AR/ HEH A 04 m2{ch ZH 04 ey E2/4x 06
Wharton MBA / BCG 18 SKelz|F oHE e AIBHAIK XL Microsoft ZAt

6th ZAEM 6th ZxHH 6th Zsi|2! 6th HhRH

6th Lt
Dok 24 08 Mt 2] 09 UC Berkeley Haas School of Business 2 FF 07 T2l M7|FXE 06
CBS 2&2 J|x} MESHTA LA Lakers LG RE2{A TRt
6th UL 6th %23| 7th 4¥E 7th S
KAIST AteiZst 08 HANIH mS/AlRI/AY 07 Lam = 05 MNEi sZH/4Y 08 KAIST 27| %X} 06 Mt s/ 06
2E|C 53 oA HY7IE Meta Chem Partner S2|=IELIME OfA
o/ N . '
7th st 7th whLtz| 7th SrEF 7th o212 7th HolLt
I mR/HS 07 T2y 2% 07 Ml 2 07 SIMIch ©|F/4E 08 T2{h 7PY RS/ IHAMD 08
bR AT @ g MOFEEIA HRC KPMG F2F FnC A7 IR0l 7|2 AgC|ecaE catot PD

7th Fold 7th shdet 8th EMTF 8th Et5i|4= 8th Hsils 8th Z2Y
Ao HAY/SAH 06 i S 06 M2t ZH| 06 MZth A 07 i A=2/ZEA| 07 HMICH A 1
#H}/Nippleless CEO AYTIXt DSHR FSXIHA #H3Z2 014 (259 &) PECES (H) ROz LINE NEXT cso

LINE Tech Plus CEO




— —
-~

!

-
_—

i

)

8th Ytx|2 8th ME=
Doy ZH8Y/AE 07 AMICH 27| TK} 05
S kst7 |& AT AU(KIST) Phantom Al

8th Hfoi|2!
HMch olF2tz/4E 09
HURE AR

Oth o|Z&
TR} &7[3xt 07
(7)) SAEBY

9th O] %13}
Mt 7tEots/2EE 08
A7 A HER| MDE

USESE

o |
P~

oth s 10th 223t
Mz S2/4F 06 Mt ZH| 09
A ANERE

I

10th Zch &
HMIch 2 07
LMl ArRA AlE| OHIEE

—
¥ -

v 4

10th &7
KAIST &3 07
Nanyang Technol

10th &2 10th ZF
Nzt A 07 Do H2/AY 08

fujitsu AT 2MAY

- L
> ‘! '
b~
» ©

logy University,
Singapore ZAgisf Zm4

4o

/

. —

“l |

)
A

10th & 11th 0|ZIS 11th Zoi|Z!
1t g&/olciof 08 AMch A2YS 06 12t 2R|/EE 1
LINE Plus S2(HQELNG tiE +EU2Y

"
<

11th o|2lo
T2 =2/0lclof 08
4|0t &E IP Business

11th &xlE
o Y2 07
S2|EQlEUME LG CNS o|e 248

8th Z|X|& Oth X|Z
T2ty 7Fgm=|3E 09 e F2/AGCiiel 07
A OIARE

A

9th ZMY oth Z|CtS
o|stoic Z/ZH 08 Meth 2% 07
(H) 118471 712! Acerinoxinox Group

o

10th 72| 10th 2l0l& 10th &ga!
KAIST Zi4t 09 gz =2 07 Mati g9 07
Devisisters QBX Founder & CEO 38U

.
i /

=

-

10th Zi= 10th =8¢ 10th 281
a2ich 28 06 51015 A9 06 T AIRKZ/ARICIRIO! 07
E ] ALt 24 283 oli=M ge=ojo|= Z2lojjolE|=E

/
11th MTHE
M2 XHYER/ZS 09

11th 0|&F
M 2 o7

11th ‘=&t
a2 Xw/ZE 07
S2|2QlEUME

Meth Zchsted SCHAIE ZERIH=

4T

11th F¢lo|
ojsfoic =H|/ZY 10

AMA Y 2o MDE!

11th Z[20}
AMIch S2/8F 09
(%) $tatac




12th X3 12th ZAz! 12th Z&Id 12th 2Af0} 12th 2% 13th ZEfE

SN o7 &H/AU2EE 09 KAIST Zitkst/42| k5t 09 AU SKK GSB A 4% 09 MStH et M7 |HFEZS 12 AR 22EAS 09
SKEZEHE Ecole Polytechnique (Global MBA) 12 Goldman Sachs FEistn M7 |EFEeISstar At NS 22x/8 HEH
=3(olgid 55 M|zt S

Py

13th Aol 13th O 13th 8=z 13th Y 13th R¥2 13th 0|52
HMIch ZE 10 Nz A&lst 11 2o YE/1MMD 10 Ml S2/4% 09 Zefch AtEls} 09 AMcH ZE/22l 10
8T SAP 484 KUHO MD LG Tt CSO At Tatg LG RE2{A EH=HFL|H 0| ME SAP presales

c A

Aa dth

13th EXtS 14th =714 14th x| 14th %I 14th 787
Ol&foich AH|XIEl/ZES 10 goa 22EFH 09 A 2 09 ot S2/3F 1 Ml FELHS3t 08
EA Indiana University Bloomington HET|E SAP 320} ZalN

15th &2

14th M2 14th ofo| 14th 0|7 14th 0l5Hs 15th HTI8|

0 1L 1 Mo AHIXYZE 1 Map S2EEY 10 D2{ch ojcjof 13 DL BAR/AZXIAZER 11 Mzt 28 08

72 MBA(UCLA Anderson School of QIMR|ZEZAL CIMILHIE AH|A7|EE gawol 9= HAEHH
Mznagement)

-~
—

N -

N
1}

16th S4g!
SMlch Z5H/ZE 10
SimE 71023

15th olxf2|
Az 2% 13
AMAEHY 2O MDE

16th K= 16th 0|¥E 16th =39l 16th Sz 17th 25t 17th W34

Meth 2E 11 T AZXIEZA 10 gt 22€EE 11 Mzt S 1 AP 2% 13 GHMITH AtSE 11
A

g AlMAtole A 2320t H|E}[0[= CHE AMIACIE LML 0|HHAE! LG U+ QIALE!



17th 0|z 17th 0]A %
NP 22UAN 13 Taqch 2ol/ZH 13
o/t 22t2C o ot FHis

17th H2x
Ap 22HEY 12

SK Innovation £E2|71=

17th ot
AR I2LEH 13

y

17th XtRLt
Mz 2% 13
LG CNS entrue 7145

18th Zchgt
M 22/3F 12
SKT oAE

18th Z&s]|
Meth AHIXY/ZBY 14
28 z=e

18th ZR2|
Tajcf A0i/EE 13

18th Mo 18th 2|35 18th &sii2! 19th Zxte
Mz dzl/2% 13 Mzt 2E 14 do 23S 13 Sl S2E3F 13
Hio|)jAE2ZT2|0} 0|0tE Business Analytics Chapter ~ ZIHE HBAIRA PwC 2188

23

3 ki
19th O[3 19th 25 19th HR%! 19th Hoilst

MEth HzZet 12 Hdad 22L3Y 12 ST AsEl/3Y 14 Aeth o/sh/3g 13

SK lo|HA TEE P&G Market Strategy & Planning AMFXE MY7|2 7tm|2to|E

3 A

20th Z4%1g 20th Hoj2! 20th 0|58
Mt M2/8Y 14 MBTH MSA/IF 13 MEth A6[XH/ZE 14
SK 0[tflo|& 5t SYSTEM 7ot 2|AE

20th 2|53 21st A& 21st ASS 21st 21581
ME M82= 12 aH Y2/EY 14 o) x2las 13 N A%/ZEERs 13
EHEIEY AR Bk ol sEeY Jlehis

Hdritm xlojsrHScha A

e

17th ExHa
NEti HE/HREIZE 1
FF2EZHAIIL| CTO

17th sl
Tejeh ME/EML 12

18th ¥ 18th O|§#F
o A/ A2ES 1 AMIcH FS 14
ItE REIMD

Ot=2af|mA |z

19th H0i2

Meth XHFE/AdEst 15
University of Texas at Dallas
0p7A|E) SHALEY

20th 22
Tl B2 12

cHatatE Gsz/E|
5
<
b\l
/ )
A ‘
20th 3 20th 253

AZch o|=28/ 4 14
A QIELENE

SR MB/A2YS 13
OFPEIEIE AHlA 7/

21st 242 21st AN
goad Zu/A2YS 13 Mo ZH/2E 15
AMEAM PWC 7iMEl



I

21st 0|4 21st ZojlLt 21st ZR%4 21st X[i|2! 21st Z|Zal 21st £Zal
DAt ZH| 15 MESTH AHIXHALE| 13 MR S2HAY 16 ek olc|oj/Al2] 14 M AY 14 SIAICH At/ A 12
LG FXt CX H2g SK OicHf|0|M ESG T2tE Szt ololef opHE HRHOI HIE(VEAT) BSAL T o3y Hgd
[I !
; |
m\ - l
22nd =S 22nd 44l 22nd ZEfA] 22nd Z§H 22nd Z5|H
Ao rH F2EHG/QAZEA 11 Meth Mel/Au(xt 14 o?ﬂut Ditg 13 M AE 14 e ZY/SH 15
A kpmg ZIAEE CJHIYRIE o EE Iz =e| SK QiR MAte] HL, SCM 71 SAIAt
. >
<z,
23rd ZXI$ 23rd 22| 23rd B 23rd Af2:al 23rd ZHE 23rd Zojat
Meth S0=E 15 M dG/A[0A0IM 15 Meth MHME/ZE 13 Nz ;;tﬂa\a AN =215 A2 ojclo{HBLAH0|M 16
YT =L FHoAE 7ot apAHE SK Of|4X| Retail A% LGTX} TAJAG Ol AR EE]

23rd W{Lt 23rd 2tSZ! 23rd FAQI 24th Z48< 24th 234 24th ZsHA
dodd 22LEE 16 A2t Zg/ad3st 16 S A6XPIEE/SY 15 Az 4F 15 e F=AEl/t % 3 dnl 22HEE 16
3M area portfolio marketer(apac) THO! AR CJ E&M Mnet PD siti2H|A XE EYE ZAT of|X|IEMOAIEA Sicieishd 4222 IPAIKIE

7

S

-

— - | ——
24th Z#X| 24th 23| 24th BHE: 24th 27|14 24th M20| 24th o|Z@g!
M AFLA018/EE 17 g 22HEE 16 M ‘SE\(HH 3915 g 22EEE 14 NZi Eg 16 M AZSY 16
() 2212 SHRISR QA It AE 7ot =Ly 4EA ShRtSA HEM AME7| SO

A

e \ 4 A
24th olojjzt 24th Btojz! 25th HEA 25th A 25th Bolxl -
NP ZOUE2/ZHEY 15 Mt Holg2/AY 16 M2 ZH 13 UM st sg 16 o 23 17
ST ChE ALMEIRE MXARE SHOIIe! RN SIHRIS R QAL



~
| . - K= - \ —
25th A2 25th O|RZE! 25th =S 25th 2= 25th BfM% 25th ¥Ix|2
ol ojcjol/Az2] 16 i o|c|ol/EY 16 N 22HAS 18 AMch S3tCIXIAAG/AUAF MNP 2HZ2/EE 17 MBS A3k 15
7l0F ZYX|YEE 228 HRE| SIAIS R B0 ERE 16 = HCIXIFA T
T Map Mobility
rh vy L <
~- -_— -
-
p—
Pty AC @t g
25th H2F 25th OIRHEt 26th 24yl 26th ZXIS 26th Zota 26th &y
MZrh Bleln/ZE 16 BEAATS otk 2 15 SRpC| 22EHY 18
&t P&G B OiLIY

18 2o MHYECRRRI 17 goad 3815

Roland Berger fUzH (%) Z2+U28 UI/UX D

AA TR

&

= y [ A
26th 0|=3 26th X|718 26th Z2Ix| 26th #t7tet 27th x| 27th ZAH
N2 A2easl AR 15 SKCH T |aal/ A 17 AP Hal/H0|EIAIMA 15 T2{rh 0|ciof/Ak SHAcH OFAlOFS! 18 M 2 17
oY HEIx 7|EE 20ia] E35 ol PwC Public Sector LG claZz2o] 7|0t 2=t 2telE2{A Global eCommerce
27th gholl2 27th Eixi2 27th BX|4 27th 2321 27th =2 27th 8R!
N2 FoEL 17 M olEME == MR S2HAF 19 T2yrh ojcloi/Al2] 18 n2irf o|c|of/SAl 18 M 23tc|xtelAS 18
SKEIZ AH|AT| AAFIXE DX O] SOizts /7404 oY ASDI EAH T 2t 24 HYEH 2lMzl
e ™
- = =J X =
"
# ~ ¢
27th SR 28th H2%! 28th Z=HA 28th AT 28th 2stA 28th 47t2
Dy HIO|RA|ARIC|tE} 16 2ch 20122 19 M| Fx|2lm/AHS! 18 Mg AZEQ {8t 16 MR Ad|XEt 18 Ap 22423% 19
CJ FAI3|AL HRD RO EtuatAs Y| Hjo|HAaL S3HE7|E Dalpha

28th DIA':” 28th 0|85 28th Rl 29th M2UxH
god 38 19 SAM|ch A 16 Met xl2|zs M =288 18
Sl =CTES

LGU+ SK EZEHie




"

20th A1 20th TeQls| 29th ozl
1o 2% 19 T WS/AF 18 M) ZR(E2Y 2t 18
AR SRS SA BoislE olEE LGoli=e op3ie)

v

31st 2AH 31st Wl 31st RN
SR Y2/2% 19 TR 2/ASSTLEN 19 SNt 3 16

LGTIX} Y2 F Sr7= Data Lab 38

31st ZLI 31st EEO0}t
SAch & N 32UEE 21
cJg2EE MD

32nd /& 32nd 20§l 32nd O|A[&
Mati 8% 19 ot 22HZY/E 21 T2l o|c]ofete 21
Shatiy ZF7|2E Batin&Company(ACT)

&
33rd Z2x| 33rd ZEY 33rd 2441
T 2OIE2/ASAEZH 21 M Ho|P2/AY 18 M| 23ICIRI A/ HHO
AU3|A42l Public Sector ZIAE! iRt 20
33rd "k 33rd Z{C}Ql 33rd |3
AT AHIXYZRIEA 21 A0 HO{HR/ZZH{HAS}

2|cid 20

[ )

<

32nd 0|

A
S
oo AE 21 2

b

&

29th H{RLH
ARy Mt 17

Satd

Ao M| AL

30th o5+
e BgREe|/S7 20
M7= 7|2 %|(AE)

31st Fckd 31st Fuot 31st ZZN
o BAgRER|/ZH 20 T2 S2/2R 19 Mt A4 18
A7 A iaRE Kieg

st QIS 32nd ZME 32nd izl
3t AT 22stR3t 19 2{ch ojcol/ZH 19
CJ ENM tvN 0fls OHAIE

St 32nd OIX@ 32nd Z8AM
i AMcH S0I=2/4S 19
PTKOREA AE EZ

33rd O[AJ3 33rd 012 33rd OIxI2
SN ALEHE I/ 21 SR FIASY/ZY 18 TRt 52/ a2 19
ci22lEg MD

34th M 34th Zue 3 5
2 S7/24% 20 HAB A 22 AT 22LAH/AH(XE 20



35th &

MZ S0B2/43 20

35th 0|X|2
Sz AH|XE21

Marketing & Creative Leaders

m
34th KKl

34th 0|2
ag 21 M A2US/E

02

34th 0|2ZF
21 Aol &

ol

x

59/ 20

b o

35th gl

4
35th ZEAM
Hth ZR/A2Y 21

MRE AZRXISY
o|cioiKLAH01M 20

;1

é \
35th |44l
S 717188 19

37th YOU
MCL NEXT MEMBER
|

XISt 22ET0HX

|

o
m

]|

34th THEZ
AMcH 2EcixieldE 20

35th W&
‘g Zoig2 20

34th E5x
T2 S01=2 20

35th 243

D2{ci Lojd:/olclof 21

35th #aIM
Ml A2ERFY 22

35th 0|72l
oy A



Marketing & Creative Leaders

O5 Join Us

25

S HIS22M MES ME bi2tED HoMTIR?

M=

OFAIEH Afoet ¥

HOMIIR?

JECHH, MCLe| M



Marketing & Creative Leaders

Recruiting Process

Mg 1X HE 2xt HHE
7| Z¢ 88 27¢ () 8¢ 30¢ (E) 82 31 (%)
23A| 5= K|
88 292 (F) 88 31 (g) 8 31 (&)
iy £ 13A] 0|% OAl 23A]
287 OB BXIZ K| E2IU &l REf=gLc)
XM O2EE Y 2ot
L -
https://www.mcl.or.kr/join—us Guesstimation(5:2)
- https://blog.naver.com/marketingcl + Case Interview
MIEALS Fit Interview(155)
mtelH : [0|&_Application_MCL37th]
- OF =
M= : recruitingmcl@gmail.com > 20F & F At A2

Requirements

2) O EQY 13A] Ft Mol &4 7hssHok & (U R4 o4 ZM Al MIE)
3) B & 33 & ZRHE| T 7kssior & (2, &+ 2 XY AlZih)

2|3 2El Mu3)| UM: 8 16Y (E) 14A]
2025 FALL 2|3 28 MY3|= 2ef0loz FIgE o Feluict,

Orientation UM 98 1Y (&) 20A| 002
MCLOI| CHSH REMISH A7H, 8% Y MY L &7 E&ohil 2 stelsn M8z
OH b= XI2|2A, S 2AXK= Hh=A| ZodsHof Shuict,

EDU—Session UX: 97l 1

o
MCLOIAM BBt X|AE &S50, MUUSEHSe| & Zaksy| et Mgy

Ot &AX= HHEA| FHofsHoF ot

Membership

ol
=

Training 42',—*";*0_' H=see xra@w Asts|ge 22
fal

oo
b
ﬂ
B
4n
o
i
iy

Ol

g

i
ok

Acting=



01. MCL2 OHIEIE &%= sHiST S0iZ + ULIR?

OfgLIC MCL2 OHAE Oiel=et M2MH Al S Salf
= AlEE2Q 20|, ol= OiAIE ofRl=et M2FM At 7t o= ZOofollM=E
mZULICE AM=Z MCL &4 Aumni= OHAEE OfL2t 188, &Y, =8, 3, HIEE 2

OF S Cifet oM RS2l Habs welste ASLIC

N
A
o
-+
rr
AT
=)
2
R
i
n
N
m
Kl
Ral
ol

t

B2 A0

7

o
N
ro
Jo
N
[T}
o
el
Kl
i
32
_I:I_
N
_I:I_
i[(]
o
N
mju
o
=)
C
uy
1>
20
-
%]
~

o
il
C
_|T|_
=z
Q
—
o
_|T|_
02
rok
2
]
10
=
oY
o
=)
3
<
D
2
(0]
_|
3.
=]
Py
=)
«Q
1o
o

Thinking Ability : InsightE &t M2HS XM|Alots =2 21t Fol=
MCLe) it

Ownership : XHAIEETE OFL|2}

Homepage www.mcl.or . kr

Blog blog.naver.com/marketingcl
Instagram @marketingcl_

E—mail recruitingmcl@gmail.com
Kakaotalk @mclrecruiting

Contact 010. 9766. 8914 (3|& 2ixHl)

[Em|0]X| QREE]



Marketing & Creative Leaders

MEMO

28



29

MEMO

Marketing & Creative Leaders



Application

—_

. ZH|0|X| <& mcl.or.kr

2. Join UsOf|A{ M"*M CHREE

3 AN XM S

Schedule

nx
10 08
rg g x o

pg 02 02 py

F

% 5 2

I
N
A

Orientation

CixtolH / R&=
HEM MZ /A

= O|HYZE M=

2025, 8. 16 (£) =2z|2!

)
2025. 8. 27 (£) 23A| 59=
2025, 8, 30 (E)
2025, 8, 31 ()
2025, 8. 31 ()

(
2025.9. 1 (&)



