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02 About MCL

Who We Are.

Vision & Values.

MCLE Marketing & Creative Leaders2| 2Xt2, OFA|E! OIQI =9 FH2HM AL S HIZQ 2 AbZ| 2t 20f0i| A
XHgke] A S JiAst = AlES] 2YQLICE
MCLE OEl TS ZEsH= 82| 2, A|Xte| L|ZE ofLls &ol 4t Mate &0t 3pEo| Ao HXst

=2|H Al FFeLch

Vision

Make a professional global leader through marketing

Values
N ! v . iy
(@ x i n
=

Innovative Logical .

Thinking Thinking Leadership Fun
Openness Structural Thinking Leader Joy in learning
Creativity Intellectual Thinking Communication Skill Human network

What We Study.

HIERARCHICAL
DIVISION

STRATEGIC
LEVEL

TACTICAL
LEVEL

OPERATIONAL
LEVEL

MCL

PRODUCTION  MARKETING FINANCE PERSONNEL

FUNCTIONAL
DIVISION



Advisors.
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03 Activities

Average Workload and Commitment.
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Acting Roadmap.
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Slide Writing
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4 People

Acting Members.
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Networking Activities.

Alumni Interview
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Alumni Interview.
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